AMENDED IN SENATE MARCH 31, 2009

SENATE BILL No. 567

Introduced by Senator Dutton

February 27, 2009
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agdvertisthg—An act to add Section 5442.14 to’ the Business and
Professions Code, relating to outdoor advertising.

LEGISLATIVE COUNSEL’S DIGEST

SB 567, as amended, Dutton. Fhe OutdeerAdvertisiagAct-Outdoor
advertising displays.

The Outdoor Advertising Act regulates placement of advertising signs
adjacent to and within specified distances of highways that are part of
the national system of interstate and defense highways and federal aid
highways. That act prohibits advertising displays from being placed or
maintained on property adjacent to a section of a freeway that has been
landscaped, with certain exceptions.

This bill would authorize an advertising display adjacent to a section
of a landscaped freeway by a city, county, or public education facility
subject to specified conditions.
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ane-Hneome:
Vote: majority. Appropriation: no. Fiscal committee: yes.
State-mandated local program: no.
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The people of the State of California do enact as follows:

SECTION 1. Section 5442.14 is added to the Business and
Professions Code, to read:

5442.14. Notwithstanding any other provision of this chapter,
Section 5440 shall not prohibit an advertising display by a city,
county, or public education facility if all of the following conditions
are met:

(a) The governing body of the city or county has authorized
placement of the display by an ordinance or resolution adopted
following a duly noticed public hearing regarding the display. For
displays by public education facilities located in a city, the
governing body of the city shall authorize placement of the display
by ordinance or resolution adopted following a duly noticed public
hearing regarding the display. For displays by public education
facilities outside city jurisdiction, the governing body of the county
shall authorize placement of the display by ordinance or resolution
adopted following a duly noticed public hearing regarding the
display.

(b) The advertising display does not advertise products, goods,
or services that are directed at an adult population, including, but
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not limited to, alcohol, tobacco, gambling, or sexually explicit
material.

(c) The advertising display shall not cause a reduction in federal
aid highway funds as provided in Section 131 of Title 23 of the
United States Code.
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